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The Gwynedd and Eryri sustainable tourism programme 2035 is
a partnership between Cyngor Gwynedd and the National Park
Authority to delivery the following vision and key principles

“A visitor economy for the benefit and well-being of the people,
environment, language and culture of Gwynedd and Eryri”

Celebrate, Respect and Protect our Communities, Language, Culture and Heritage
Maintain and Respect our Environment

Ensure that the advantages to Gwynedd and Eryri's communities outweigh any disadvantages

This document forms the basis and guide for communications
associated with this programme.

o e

& Eryri2035

Cynllun Economi Ymweld Cynaliadwy
Sustainable Visitor Economy Plan
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O1.

Tone of Voice & language




- Tone of voice based on the values of the brand personality.

N Words that describe the tone of voice based on the values of the brand personality.

Likeable Balanced Local Nurturing Momentum
Inclusive Practical Welsh Inspirational Dynamic
Considerate Considered Authentic Open minded Empowering

Friendly Straight talking Celebrate Empowering Drive action
Compassionate Authentic Resillience Nourishing Impactful
Approachable Down to earth Pride Thriving Directional

Polite Knowledgeable Colloquial Inclusive Breakdown the steps
Understanding Natural

Light humour Elemental

N Use of language

v o v 9

N

All copy is bilingual.

Copy does not need to be directly translated, it should be authentic whether in Welsh or English.

Mixing the languages is encouraged as long as the meaning is clear. ie: Would you like a panad?

With the exception of place names should only be featured in Welsh in
both languages. ie: Would you like to climb Yr Wyddfa?

Snowdonia should be used when referring to the National Park Authority - SNPA.

When referring to the area or the National Park in English, Eryri (Snowdonia) should be used in written

correspondence.

Cyngor Gwynedd: write in full for the first instance of a communication, abbreviate to CG in all further instances.

tone of voice

N2

Using light local slang

and colloquialisms is ok in
conversational copy, making
it likeable and inclusive.

Avoid jargon
Instead of

Say Good for businesses and

communities

Look for the positive
Instead of

Say Let’s work together and
show what we’re made of.

Be concise & dynamic
Instead of using

Use Headings, sub headings,
lists and bullet points

- Driving sustainability, regeneration and evolution.



02.

Building the brand: Colour




colour palette source: wild wales




- Colour swatches derived from wild wales images colour palette: extended

#434D28 #371F05 #AOACA2 #42586D #8294A8 #7F7F7D #A59D30 #A39082 #3B6966 #924D14 #758585 #A46D66 #2D3949

#CBAG59 #9B9185 #808581 #4F5259 #954D73 #5A3D75 #BEACAA #7AA4B4 #FFOE3D #2CAIAA #4B475E #867E93 #425D66

#7F7868

#8B6A800 #83B2BA #98948B #785E4D #174835 #7E2447

#CDADO4 #715A0A #55806C #IMAIF #92BD92




- these colour combinations are examples of colours that will work well together pairing colour palette: colour combinations

#2D3949 #FFOE3D #A59D30 #4B475E

#55806C #785E4D

#2CAIAA #434D28 #867E93

#715A0A #7AA4B4

#425D66 #AOACA2 #B5A3D75

#85A800 #7F7868

#A46D66 #7AA4B4 #42586D

#7E2447 #92BD92




- Extracted from the sampled palette - these core colours sit best with colour palette: core brand colours
DDA requirements and the highest percentage of the colour blind

FFFFFF

7E2447 2CA1AA

333C45




03.

Building the brand.:




- Aeonik is a modern open typeface with clean,
crisp, confident and open typeface.

typeface: Aeonik

Body Font
Aeonik Regular

Title Font
Aeonik Medium

ABC
ABC

abcdefghijkilmnopqgrstuvwxyz

12345678910

abcdefghijklmnopqrstuvwxyz

12345678910

Aeonik available at:




- In order to keep icons standardised please
use google materials icons icons: https://fonts.google.com/icons

[Sample set]

& B X 8 B @« &y & & O m £H

D o @ & o it @ & A B wx §

& % ® &8 £ A N &4 £ & &£ ©

Google material icon font (download as vector svg or bitmap png files) available at:




04.

Building the brand: Elements




- Three principles symbols in their

! three principles: icons
respective brand colours

Celebrating, respecting and Maintaining and respecting
protecting our communities, our environment

language, culture and heritage
e A visitor economy that respects

A visitor economy in the ownership our natural and built environment A visitor economy that ensures
of our communities with an and considers the implications of that infrastructure and resources
emphasis on pride in one's area visitor economy developments on contribute towards the well-being
. . of the community all year round
« A visitor economy that leads in heritage, * our environment today and in future
language, culture and the outdoors * A visitor economy that thrives for

e A visitor economy that leads
in sustainable and low carbon
developments and infrastructure.

the well-being of Gwynedd and Eryri
residents and businesses and that
offers quality employment opportunities
for local people all year round

¢ A visitor economy that promotes
local ownership and supports local
supply chains and produce




- Three principles symbols and related icons three principles: symbols & map icons

Celebrating, respecting and Maintaining and respecting
protecting our communities, our environment
language, culture and heritage

& W & A R m B 4%

Ry % 2 A QO a2 @ 0




- The brand is made up of two halves, a topographical map
element representing the geographical area, and a typographic positive: master brand mark
element capped with a mountain profile pathway.

o0 A
©ceoAAA
.................. e + @ A AAAA Current Offer
} T 000 AAAAA
o R c0000 - AAAAL Gwynedd
c0000OOAAAAAL -
c #0000 AAAAALL Eryri
€000 : + AAAAAAAIL ¢+ R
Gwynedd
©0 ¢ AAAAAAAAAAAAAL -
s 0@AAAAAAAGC c0AAAA Town or Village
® + 900 s AAAAAL e o AAAALA
r rI + 000000 s AAisiiAesAAAAAA
+ 400000000 . : +4iisAAAAAAAA
+ 000000000 0o A AAAAAAAAAL E O]
1000600 0+ o s A AAAAAAAAALLALAA: Gwynedd )
. : N X KX X A A AAAAAAAAAALNLAAAA:
Cynllgn Econc?ml Ymweld Cynaliadwy SEOE S e i AAAAABdAraAsaan S A
Sustainable Visitor Economy Plan oo T o0 ALAAAAAAAAAAAY
.. S o AAAAAAAAAAAAA: Liyn AONB ¢
. AAAAAA+*AAAAAAL
*AaaAAAAAAAA Town or Vilage o
e A AAAAAAAAAA
AAAAAALAAL:
AAAAAAO
AAAAAAC
s AAAAAA
©AAAAA:
A A A A 2
| | |
- Logotype: can be used indepedently of the map. -> Map element: can only be used

independently as a graphic texture.




- The brand is made up of two halves, a topographical
map element representing the geopgraphical area, and a negative: master brand mark
typographic element capped with a mountain profile pathway.

o @ A
o AAA
=, e e +@AiAAAA Current Offer
) S Co @00 AAAAA
o - e 0000 :AAAA Gwynedd [ )
c0000OAAAAA -
cH 00O 0 AAAAAALL Eryri A
©000 . + AAAAAAA L+ »
Gwynedd msoe o
@0 AAAAAAAAAAAAAL 5
s+ e@AAAAAAAC-0AAAA Town or Vilage e
bt +0+@0@ s AAAAALC+*OAAAALA
r rI c 9000001 AAiassAesAAAAAA
+ 00000000 . . +4sassAAAAAAAA
+0000000 0o c AAAAAAAAAAL PUBTE) SET
+00600 0 o A AAAAAAAAAALLALAAL Gwynedd
Cynllun Economi Ymweld Cynaliadwy OO C B e T :
) - ¢000 - o *+ A AAAAAAAAAAAAA Eryri
Sustainable Visitor Economy Plan IEEEER X AAAAAAAAAAAAA
.. .. A AAAAAAAAAAAA: LIyn AONB
- AAAAAA+*AAAAAA
* A AAAAAAAAAA Town or Village
e s sAAAAAAAAA
AAAAAALAAL:
LAAAAAAG
AAAAAAC
*AAAAAA
®AAAAA:
A A A A
I | |
- Logotype: can be used indepedently of the map. - Map element: can only be used

independently as a graphic texture.




- The brand is made up of two halves, a topographical map
element representing the geographical area, and a typographic positive: master brand mark
element capped with a mountain profile pathway.

c 0000 0 o =
c0000000
000000
c00000000 o
©0°:-:00000000° oo +0e
©c00°00000000°000 L0e@@*+00 00
©°c0000:000000 ce@.c0000000
cec000000000 eeAAAcO0OOOOOO
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) R R, 000000 000LAAAAACOOOOOOOO
o o “e ©0000-°-0000:AAAA100000000° Gwynedd (]
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©000 : + AAAAAAAL+0OO 0 ¢ R
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@0 cAAAAAAAAAAAAAGOOOO -
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00 V@0 0 & o A A AAAAAAAAAALNLLAAA Gwynedd .
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e AAAAAAAAAAA
AAAAAALAAL:
AAsAAAAG®
AAAAAAC
*AAAAAA
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| | |
- Logotype: can be used indepedently of the map. - Map element: can only be used

independently as a graphic texture.




- The brand is made up of two halves, a topographical
map element representing the geopgraphical area, and a
typographic element capped with a mountain profile pathway.

negative: master brand mark

Gwynedd i

& Eryri 2035H i

00000000 0 00 o o
* 00000 0 & o

Cynllun Economi Ymweld Cynaliadwy . e ;f s .
Sustainable Visitor Economy Plan IEEEER X
* * o
* *
L]
°
°
°
I | |
- Logotype: can be used indepedently of the map. - Map element: can only be used

independently as a graphic texture.

Future Offer

Current Offer
Gwynedd o
Eryri

Liyn AONB 3
Town or Village o

Gwynedd

Eryri

LIyn AONB

Town or Village




- The brand is made up of two halves, a topographical map

element representing the geographical area, and a typographic positive portrait: master brand mark
element capped with a mountain profile pathway.
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- The brand is made up of two halves, a topographical

map element representing the geopgraphical area, and a negative portrait: master brand mark
typographic element capped with a mountain profile pathway.
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- Decorative icon map reperesenting the pillars visually

and reflecting the diversity of the region. lcons map: positive version
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Decorative icon map reperesenting the pillars visually

and reflecting the diversity of the region. hegative version
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05.

Building the brand:




> Celebrating, respecting and protecting our

communities, language, culture and heritage MR IO

(m‘)(‘;‘.lh twu'i.'.‘v .ir\i(n(r\_.jl

L2008 ST L1

- Image sourcing: Images are to be sourced from current CG or SNPA
stock NB: all other images must have approved copyright release.




- Maintaining and respecting our environment Imagery: Pillar Two

- Image sourcing: Images are to be sourced from current CG or SNPA
stock NB: all other images must have approved copyright release.




Ensuring that the advantages for Gwynedd and Eryri’s

communities are more than any disadvantages AICALICE

- Image sourcing: Images are to be sourced from current CG or SNPA
stock NB: all other images must have approved copyright release.




OG.

Infographic styles




- Building infographics using the brand assets

Infographics: Basic principles

- Light backgrounds: Choose an appropriate icon > choose a colour pair
from the pairing palette > using the rule of thirds choose your font sizes
(in this example the label is 12pt and the facts/figures are 24pt)

- Dark backgrounds: Choose an appropriate icon > choose a contrasting
colour pair from the pairing palette > using the rule of thirds choose
your font sizes (ensure there is adequate contrast) use white for
copy if the paired colour does not proivide adequate contrast

20.10m 20.10m

O

Nosweithiau aros
Nights stayed

Nosweithiau aros
Nights stayed

- Caution: Take care to use a limited palette on each extended
infographic - too many colours can distract form the information

= MEHE

#2CAIAA #434D28 #867E03 4715A0A #715A0A

20.10m

20.10m

|g|q

Nosweithiau aros
Nights stayed

Nosweithiau aros
Nights stayed

- Spacing: Ensure adequate clearspace between elements,
copy and icons and the surrounding frames

#85AB00 477868




- Building infographics using the brand assets Infographics: Basic principles

- Image backgrounds: When using image backgrounds ensure relevance
> ensure adequate contrast between graphics and image > wherever
possible chooose images that provide clear space for graphics to overlay

20.10m
O

Nosweithiau aros - Connectors: When connecting graphics or indicating
Nights stayed a transition use a dotted arrow to emulate the

pathway element of the brand typography - with

a terminal and an arrow to indicate direction.

#FFOESD. #AB9D3O #48476E #55806C #4785E4D 4426086 HAOACA2. #85A800

4715A0A 4425860 4762447 #928002




- Building infographics using the brand assets

Infographics: Examples

- Infographics in use: These are example infographics (in the
powerpoint template) using the principles described

GWYNEDD

Proffil Ardal
Area Profile

quynedd @)
& Eryri2035 e

200m

i

Arfordir
Coast

AN

Mynyddoedd, Parc
Cenedlaethol a AHNE
Mountains, National
Park and AONB

\ ARSI N
200

Atyniadau a 3 safle SENCO
Attractions and 3 SENCO sites

18,244

% Gweithlu Sirol uchaf yng Nghymru
Highest Workforce County % in Wales

100

Darparwyr Gweithgareddau
Activity Providers

GWYNEDD

Niferoedd Cyrchfan
Destination Numbers

2013 o>

73% 20.21m 16.84m
Lefel boddhad cwsmer Diwrnodau Nosweithiau aros
Sustomer satisfa tay Nights st
2019 0+ 5
80% 23.93m 2010m
Lefel boddhad cwsmer Diwrnodau aros Nosweithiau aros
Customer satisfaction Days stayed Nights stayed
e T
Gwynedd > ‘ I
& Eryri2035
GWYNEDD
Niferoedd Cyrchfan
Destination Numbers °
20130~ ﬁ@
907m 6.63m
Gwerth economaidd Ymwelwyr
[
2019 0> ﬁ@

PN ~

Gwynedd *le
& Eryri2035 7

1.35b 7.8m
th economaidd Ymwelwyr
Economic value Visitors
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Materials In Context




Internal comms

Gwynedd : Gwyned
& Eryri : & Eryri2035

ynlun Economi Ymweid Cynaiachy
Sustanabl Vitor Econamy Pian

Annual Report
Annual Report

Briefing note on the
visitor economy in

gv.vynedd and eryri _ ‘ Gwynedd
Briefing note on the Gwynedd & E ryri

visitor economy in 2
gwynedd and eryri & Eryri

Briefing note on the
visitor economy in
gwynedd and eryri

Briefing note on the
visitor economy in
gwynedd and eryri

milun Economi Ymweld Cynaliadwy

Niferoedd Cyrchfan
GWYNEDD
Destination Numbers
“A Visitor Economy for
the benefit of the People,
| Environment, Language and
T © Culture of Gwynedd and Eryri”.

veineporio i t e nct o s,

aoa
rosd o sy i ot pancus,

Gwynedd
& Eryri

VGwynedd @ Gwynedd
& Eryri 7 0 & Eryri 3 & Eryri

Gwynedd
& Eryri2035




Presentation materials: banner ups

GWynedd .,.
& Eryri2035

Cynllun Economi Ymweld Cynaliadwy
Sustainable Visitor Economy Plan

y
& Eryri 2035

. Cynilun Economi Ymweld Cynaliadwy

Sustainable Visitor Economy Plan

communities
Building our vibrant
communities

(Gwy'nedd
& Eryri2035

Cynllun Economi Ymweld Cynaliadwy
Sustainable Visitor Economy Plan




Presentation materials: powerpoint

. ' I Future
Gwynedd ‘ environments

“A Visitor Economy for the benefit of the People, Environment,
Language and Culture of Gwynedd and Eryri”.

& Eryri2035

; . : Future
EZ?!L?SaiTS"v?TLYEZﬁi'i’,f]SE.'f - Generations “A Visitor Economy for the benefit of the People, Environment,
: Language and Culture of Gwynedd and Eryri”.

Niferoedd Cyrchfan
GWYNEDD

Destination Numbers

Future \

Generations

Nosweithiau aros
Nights stayed

o' M seanrreee Gwynedd & Eryri

Gwynedd & Eryri 2036




Online web

Gwynedd
& Eryri2035

Cynllun Economi Ymweld Cynaliadwy
Sustainable Visitor Economy Plan

N2
e
S

Heritage Environment Community

“A Visitor Economy for the benefit of
the People, Environment, Language and
Culture of Gwynedd and Eryri”.

“A Visitor Economy for the benefit of
the People, Environment, Language and
Culture of Gwynedd and Eryri’.




Social media profile icon

o
“ b >

»
> >




Social media activity

© Instagram
@ Gwynedd&Eryri2035

“A Visitor Economy

' % ’r for the benefit of the o
Future " " People, Environment, 5°
: Language and o0
environments Culture of Gwynedd o
i and Eryri”. fﬁrﬁfﬁﬁéﬁiﬁ?ﬂe
FUtu re 3 People, Environment,
Gwynedd ‘Génerations S
& Eryri2035 po
S o ~ Gwynedd & Eryri2035 5 Gwynedd & Eryri2035 o Gwynedd & Eryri

Qv

Liked by username, usernameand 15 others

@username looking good!

A 0 @ ©




Diolch.

CYNGOR
GWYNEDD

SNOWDONIA
NATIONAL PARK




